[image: ][image: ]

Zer, 2024, 00(00) 0-00     	     ISSN 1137-1102
https://doi.org/         	    eISSN 1989-631X




Title in Spanish1
Title in Basque
Title in English

Name Surname Surname*, Name Surname Surname, …..
University affiliation of the first author
University affiliation of the second author
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0. Introduction
Body text in Times New Roman, justified. Body text in Times New Roman, justified. Body text in Times New Roman, justified. Body text in Times New Roman, justified. Body text in Times New Roman, justified. Body text in Times New Roman, justified. Body text in Times New Roman, justified. Body text in Times New Roman, justified. Body text in Times New Roman, justified (Berger & Luckmann, 2013: 132).
Literal quote of 40 words or more in a separate paragraph with a 2.5 cm left indentation, without quotation marks, and preceded by a colon. Literal quote of 40 words or more in a separate paragraph with a 2.5 cm left indentation, without quotation marks, and preceded by a colon (Berger & Luckmann, 2013: 132).
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